VEED ethical concerns

10 concerns. Y = applies. Blank = not marked for this concern.

Category definitions and sources are in the F 335 sheet.

Ethical Concern m

1. Data privacy, security and biometric consent
Unauthorised reuse or exposure of uploaded media, including confidential

: ) , . . Y
business content, and cloning a person's face or voice without consent can
undermine privacy and control over identity.
2. Deepfakes, misinformation and manipulative advertising
Convincing fake videos, voices, testimonials or product demonstrations can Y
enable fraud and misinformation. Highly personalised persuasion can
manipulate viewers and weaken trust.
3. Bias and accessibility failures
Uneven performance across languages, accents and demographic groups can Y
misrepresent people. Inaccurate, incomplete or poorly timed captions can
exclude deaf and hard-of-hearing audiences.
4. Copyright, training data and creative ownership
Training on creative work without appropriate rights, or producing unauthorised Y
reproductions, can deprive creators of control, credit or payment and leave
users uncertain about output ownership.
5. Lack of Al transparency and disclosure
Unlabelled synthetic media and unclear Al limitations can mislead viewers and Y
creators. Disclosure may be lost when videos leave the platform, making
synthetic content appear authentic.
6. Harmful content and inadequate moderation
Cheap, rapid media generation can scale harassment, hate and exploitation, Y
including harm to children. Weak moderation lets abuse spread, while
excessive blocking can restrict legitimate expression.
7. Unclear accountability and limited redress
Unclear responsibilities among the platform, model developers, customers and Y
publishers can delay explanations, corrections, removal and remedies after Al
causes harm.
8. Job displacement and unfair Al adoption
Automated editing, captioning and voice generation may reduce creative work Y

and pay. Internally, pressured adoption without support can undermine
employees' job security and autonomy.



9. Over-reliance, deskilling and loss of creative diversity

Accepting Al captions, scripts and edits without review can spread errors.
Repeated reliance on similar models can weaken human judgement, creative
skills and cultural diversity.

10. Growth pressure outpacing responsible Al governance

Pressure to grow, cut costs and expand the product range can push testing
and oversight behind releases. Concentrated in-house models can spread
security or reliability failures across services.
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